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Now Enjoy 1961 Charter Flights 
to Europe in 


Fly across on week-ends, return Saturdays & Sundays! 


With low-cost charter flights to Europe so popular among Employee-Recreation 
groups, getting a choice Summer flight-date has become your big problem. 

TTC can help you solve it... if you act promptly! We have some options on a 
selection of charter flights for the choicest dates of the 1961 season, 

with departures and returns perfectly timed for your work-week. They are 
available on a “first come” basis. These charter flights can also be combined 
with TTC’s widely-applauded escorted tours of 14-17 days at an all-inclusive cost 
(flight plus tour combined) of as low as $399, or 21-24 days from $469. 

We do the paper work, make all arrangements — your employees enjoy a 
memorable European vacation at amazing low cost — your company’s 

goodwill goes up another notch — and you take the bows for a job well done! 





CHARTER FLIGHT COST 
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LONDON 





ACT NOW—RESERVE YOUR DATE! OR PARIS 
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More NIRA members use TTC Travel Programs than any other, again and again! 
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EXERCISE AND FITNESS 


Eminent authorities in the fields of physical education, physiology, 
nutrition, medicine, and psychology met at the Colloquium on Exercise 
and Fitness, sponsored by the University of Illinois College of Physical 
Education and the Athletic Institute, for the purpose of correlating 
research from several fields on the effects of training on the human 
organism. The result is this new, 248 page book—EXERCISE AND 
FITNESS—a landmark in the search for means of preventing or re 
tarding the physical deterioration that has accompanied man’s 20th 
Century retreat from manual labor. 


EXERCISE AND FITNESS is a compilation of twenty papers, along 
with summary, which were presented to the distinguished members of 
the Colloquium. Included in the work are such titles as “Exercise and 
Heart Disease—Related Fields for Research,” “Exercise, Fitness, and 
Aging,” “Some Psychological Correlates of Physical Fitness and Phys- 
ique,” and “Exercise, Fitness and Weight Control.” Essentially the 
book reviews the effects of exercise on fitness, with a focus on humans, 
adults, and hygiene, rather than, but not excluding, animals, children, 
and therapy. It includes both basic and applied research presentations. 


Students, researchers, physical educators, doctors, and others will 
find this text of singular importance. 
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ntifies its members! 


2.50 


EACH 


EQUIPMENT AND SUPPLIES 


The Athletic Institute and the American Association for Health, 
Physical Education, and Recreation co-sponsored a national work- 
shop, composed of outstanding men and women leaders engaged in 
the conduct of athletic, physical education, and recreation programs, 
as well as specialists engaged in designing and manufacturing equip- 
ment and supplies. Also included among the workshop delegates 
were school administrators, representatives of state departments of 
education, and various national consultants. 


The result of the workshop is this 104 page book containing chap- 
ters on the following: “Significance and Basic Principles,” ‘Selec- 
tion: Types and Quantity,” “Budgeting,” “Procurement,” “Ac- 
countability,” and “Maintenance.” The material in the manual is 
based on the reports developed by the Workshop discussion groups. 
Helpful references and sources of additional information and mate- 
rial are included. Pictures, graphs, charts, have been used to illus- 
trate particular features. The basic purpose of this manual is to 
facilitate the purchase and use of equipment and supplies in such a 
manner as to achieve maximum participation, and assure the fullest 
benefits from programs of athletics, physical education, and recre- 
ation. 


This manual is designed for use as a textbook for such courses as 
“Organization and Administration,” and “Planning of Facilities 
and Equipment.” It is a valuable reference source for courses 
dealing in various aspects of sports and athletics. It should be 
included in the professional library of school administrators; 
administrators and teachers of athietics, physical education, and 
recreation; coaches; planning consultants; purchasing agents; 
manufacturers of equipment and supplies; and others in need of 
practical information concerning these areas. 


Order From: 


THE ATHLETIC INSTITUTE 


Merchandise Mart, Room 805 Chicago 54, Ill. 


Athletic Institute 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 
OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
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TOP MANAGEMENT SPEAKS: 





Industrial recreation is 


AN OPPORTUNITY 
NOT A SUBSTITUTE 


for the employee’s responsibility to 


pursue his own course for leisure 


To me, as a supervisor and as a personnel relations man. 
industrial recreation is not for fun alone; it is also de- 
cidedly serious business. The only way I can justify indus- 
trial recreation lies in the return on its investment: the 
effect which it may have on our product and its cost. 

In our case, the product is engineering, and we believe 
that recreational opportunities carefully based on diagnosis 
of needs can have a favorable influence on the quality and 
cost of engineering which we provide the du Pont Com- 
pany. 

However, no industrial recreation program can or should 
serve as a substitute for the employee’s right or respon- 
sibility to pursue his own course for leisure. It can. 
however, stimulate him to a more effective pursuit and sup- 
plement his own interests by providing recreational op- 
portunities not otherwise available or convenient. 

It is for these reasons that we believe that a good 
measure of our program’s success has come from the fact it 
is employee-directed with minimum guidance from man- 
agement. This encourages employees to define their own 
objectives for leisure, their own “pursuit of happiness,” if 
you will. It provides them with greater opportunity for 
achieving the inner satisfactions which come from being 
active participants instead of observers. 

Recalling the derivation of the word “recreation” is trite, 
but it may serve to remind us of our objective. If indus- 
trial recreation is construed as mere pleasure or self-in- 
dulgence, it certainly cannot make a significant contribu- 
tion to the individual’s pursuit of happiness. It comes, of 
course, from the Latin “re creare” (to create anew, to re- 
fresh). Our modern word means especially to refresh after 
toil or anxiety. 

The more complex our business life becomes and the 
more leisure our people have, the more they need as- 
sistance in defining their own objectives of leisure, in 
selecting activities that will bring them the greatest reward. 
This can come only from full realization of the innate 
abilities which they possess. And to be most successful, it 
must be directed toward helping employees to help them- 
selves. 





Well-meaning welfare-type programs, autocratically jm. 
posed on employees, cannot achieve this. Only well-de. 
signed industrial recreation programs, largely administered 
by the participants and sufficiently varied to meet their 
needs, can relieve tensions, improve physical and mental 
health, cultivate leadership and strengthen morale. 

Thus, for organized recreation in industry to be success. 
ful and for employee relations activity in industry to be 
successful, they must be in gear and must have the mutual 
objective of providing the soundest possible assistance to 
employees in achieving success in personal life and on the 
job. 

These cannot be separated any more than a person can 
become a divergent individual at different times of the day, 
Concern over the “whole man’s” satisfactions and success 
is rewarding equally to him and to his company. It is in 
this, | believe, that industrial recreation people have a 
grave responsibility. You hold within the breadth of your 
vision and the grasp of your hand a responsibility and an 
opportunity of equal proportions and of great moment. 


Howard M. Miller 


Manager, Personnel Relations Section 


Engineering Department 
E. |. du Pont de Nemours & Co. 
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LIMITLESS pleasures, from observation 
to underwater photography, fishing, even 
salvage work, await the skilled diver. 


Whether your employees work at desks or machines, in- 
doors or out, there probably are many who would welcome 
an underwater activity in your recreation program. 

Skin and SCUBA diving. one of the newest and fastest 
growing sports in the world, can be enjoyed by a few or a 
large group at a time. It’s a sport in which the ladies can 
participate, too. 

Man first learned to swim by watching animals glide 
through the water. Through centuries, safe and reliable 
swimming techniques have evolved, and only recently, 
equipment has been designed to make man as amphibious 
as a frog. 

Skin diving is actually swimming made easy. With the 
aid of flippers on your feet and a face plate over your eyes 
and nose, you can swim underwater swiftly and see clearly. 
SCUBA stands for “self-contained underwater breathing 
apparatus” and allows the diver to remain underwater for 
long periods of time without surfacing for air. 


QUALIFICATIONS 

Before members are accepted to participate in SCUBA. 
they should be checked by a physician. Good health and 
swimming ability are definite prerequisites for skin diving. 
Swimming aids should be looked upon as improving the 
swimmer, not allowing the non-swimmer to enter the deep 
water with false confidence. 

The following is a basic test in swimming performance: 

1. Swim 200 yards on the surface without swimming 

aids. 

2. Swim 10 yards underwater without swimming aids. 

3. Swim 50 yards with 10 pounds of weight without 

swimming aids. The weight should be iron or lead in a 

belt around the waist. 

4. Tread water for five minutes. 

5. Tread water with hands out of the water for 30 

seconds. 

If these simple tests canont be passed easily, then more 
practice in swimming is necessary. The experienced diver 
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come 


Skin and SCUBA diving have captured the fascination oj 


employees everywhere. Here’s how to organize a program 


by Ada Paskind Kahn 


under... 


the diving’s fine 


should pass a much more difficult test involving water skill 
and knowledge of water safety and first aid. 


CHOOSING A DIRECTOR 

If there is no one within your company qualified to teach 
diving, an instructor may be obtained from the local 
YMCA, Red Cross, Pool Directors, or similar groups. The 
director should be a skilled and resourceful diver, and 
have the ability to administer and teach a program based 
on the best authorities in the field. He should have a 
thorough knowledge of the technical equipment of diving. 
He should be a stern disciplinarian in the enforcement of 
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PREPARING to plunge, these divers first make a careful 


check of all equipment. Not a casual sport, SCUBA requires 
discipline and technical knowledge of equipment. 





\w 


ition of 


rogram 


ater skill 


to teach 
he local 
ups. The 
ver, and 
m based 
have a 
| diving. 
‘ment of 


careful 
equires 














safety rules, and the type of leader that members can come 
io for advice and accurate information. 


MEETINGS 

Before the first regular meeting of the group, those who 
will actively participate should have passed the physical 
examination and the swimming test. 

At the first meeting, the diving instructor or other quali- 
fied person can speak to the group about the sport in gen- 


| eral, plans for activities and objectives, and perhaps show a 


movie on diving. 

Meetings should be well planned and arranged to move 
briskly and efficiently. To maintain interest and attendance, 
they must be stimulating and educational without being 
too “academic.” 

Speakers can be obtained from the U. S. Navy, Coast 
Guard. Red Cross, state fish and game commissions, and 
the Oceanographic Institute. Other interesting speakers 
might be experts in underwater photography, diving doc- 
tors. champion or professional divers, and local dealers. 

To grow and justify its existence, the group must plan 
interesting outings after the initial details of organization 
are arranged. Most meetings can be held at the side of the 
pool in conjunction with the day’s diving maneuvers. A 
diving club can’t hold many meetings without water and 
last very long. 

Plan all trips and projects away from your “home” pool 
carefully in advance. All safety precautions should be 
taken, especially when diving in new and strange waters. 
Assemble the proper tools and instruments required; plan 
and perfect your team work in advance. 


EQUIPMENT 

Once the basic qualifications have been met, the next 
step is familiarization with the equipment, preferably in a 
swimming pool. 

Amount of equipment needed at the beginning of a 
club’s activities depends on the number of participants. 


amount of money each member is prepared to invest in his 


: ae SS 
STUDENT-EMPLOYEES from Norair, Div. of Northrop Corp.. 
Hawthorne, Calif., wade into the Pacific to learn SCUBA div- 
ing techniques of exit and entry. 





own equipment, budget given by the company or employee 
association. A minimum should be two or three complete 
sets of equipment for whatever level of the sport the group 
plans to achieve. 

Divers should always go under in pairs, whether in a 
pool or a lake. The “buddy” system is utilized in skin and 
SCUBA diving for the convenience and safety it affords. 

In order to remain underwater for more than a minute 
or two without emerging for air, a snorkel can be used. In 
simplest terms, the snorkel is a “j” shaped hose, with one 
end held in the mouth, and the other end above the water 
level. It allows the diver to scan the bottom without inter- 
ruption while swimming near the surface. The snorkel. 
face plate and flippers are the basic equipment for skin 
diving. 

A diver should be skilled first in ordinary skin diving 
before approaching SCUBA, the more advanced stage of 
the sport. In SCUBA, the diver depends on a tank of com- 
pressed air attached to his back and a device to regulate 
the supply of air reaching him. Along with the tank and 
regulator, the SCUBA diver uses the face plate and flip- 
pers. 

Fins average from $9-$15 per pair. depending on size 
and style. Masks are $4 and up, snorkels, $2 and up, regu- 
lators, $50 and up, tanks. $60 and up. Other equipment 
that may be acquired are weights, inflatable belts for use 
as buoys and anchors, safety floats, and jackets. Depending 
on what phase of the underwater sport you will go into, 
you may want to consider accessories as depth and pressure 
gauges, compasses, underwater watches, flashlights, water- 
proof suits, knives, hand spears, spear guns, underwater 
telephones, etc. Once members get farther into the sport. 
there are many underwater avenues for all interests. 


ACTIVITIES 
A beginner may wonder what his goals as a diver should 
be. These will depend on his interests, but there are many 


general advanced activities to which he can gaze ahead. 
SCUBA continued on page 13 


2 
. “—S 

a fa Oa ~ 
BEGINNERS’ training is usually conducted in a swimming 
pool where they perfect their swimming ability and learn the 
use and function of specialized diving equipment. 
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why the ABC 
OPPOSES 


mailographic tournaments 


Bowling competition by mail is forbidden by ABC as unfair, 


impractical and an unrealistic test of competitive skill 
THIRD IN A SERIES 


Expansion, decentralization, mergers and other business 
developments have scattered the operations of many 
medium and large corporations to all corners of the country 
and the world. More than ever, management faces the chal- 
lenge of bringing its far-flung employees together under 
one roof of company spirit and understanding. 

To supplement the results which can be obtained through 
house organs, award programs, departmental meetings and 
other approaches to the problem, many firms have spon- 
sored mailographic bowling tournaments whereby all em- 
ployees may compete for the company championship by 
mailing in the scores they have bowled at different estab- 
lishments throughout the nation. Most of these have proved 
highly successful and have been endorsed by management. 

However, mailographic tournaments are forbidden by 


American Bowling Congress Rules. ABC awards are not 
given for performances in mailographic events. ABC dis 
approves of using the same score twice: once in local ABC 
sanctioned play and again as the score entered in a mail 
tournament. 

Since this policy has created embittered commenis 
against the ABC by a number of industrial recreation di- 
rectors, R/M asked ABC executive secretary-treasurer 
Frank Baker to explain ABC's stand. His reply is printed 
below, to be accepted or rejected with the knowledge that 
ABC has carefully considered the subject and has made its 
decision on the basis of what it believes best for bowling. 
Mr. Baker does, however propose an alternative plan that 
may be acceptable to most companies and that does comply 


with ABC rules. 





The primary objection to mailo- 
graphic tournaments, which are based 
on comparing scores from different es- 
tablishments, is that scoring conditions 
vary so much from one house to an- 
other. 

Moreover, these score comparisons 
sacrifice the pressures of face-to-face 
competition which really determines 
how well the team or individual can 
perform in actual combat. 

American Bowling Congress rules, 
therefore, require competition for a 
common position standings prize list 
to be conducted in the same establish- 
ment. If two or more houses are to be 
used, all participants must compete at 
each house to equalize the competition 
as much as possible. 

Differences in pin weights, vast 
variances in conditions of lane surfaces 
and the differences in providing uni- 
form management all contribute to the 
inequities that make mailographic com- 
petition impractical. 


Even in the face of the feeling that 
organizations could provide uniform 
pin weights and otherwise standardize 
their activities, it is impossible to 
obtain the uniformity in widespread 
mailographic competition that is essen- 
tial to the satisfaction of everyone. 

The variances in the playing condi- 
tions of the lanes, like the differences 
in golf courses, cinder tracks and base- 
ball parks, simply create different scor- 
ing conditions. Faithful use of the Na- 
tional Bowling Council maintenance 
procedures used at the ABC tourna- 
ment and the All-Star tournament 
sponsored by the BPAA can minimize 
these variances. 


SCORING VARIATIONS 
Despite the most diligent efforts, 
however, scoring frequently is better 
in some establishments than in others. 
There are many reasons for these 
differences. The more perplexing in- 
clude such imponderables as __at- 
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mospheric conditions and humidity 
which seem to affect surface conditions 
and the moisture content of the pins. 
Even when identical pin weights are 
used, some houses enjoy better pin 
action than others. And it is not un 
common for some of these conditions 
to change slightly with no readily 
found reason. 

Just as different cooks can come up 
with slightly different cakes from the 
same recipe, the human element also 
creates variances in the surface condi: 
tions of bowling lanes. 

This is because maintenance men 
frequently produce some variations 
through their own habits or convict: 
tions on how the work should be done. 

Likewise, there are honest dif 
ferences of opinion among proprietors, 
maintenance men and even bowlers as 
to how they like the lanes. Some want 
them fairly slick; others prefer them 
on the dry side. There is little likeli- 

ABC continued on page 15 
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Club Holidays “449 


London, Scotland, on? 





EUROPEAN HOSPITALITY 
7 Capitals, 17 Days + $995 


LONDON-PARIS *540 


The Royal Sovereign 
London, Scotland, Ireland 34 ] 4 


THE BEST OF EUROPE 
6 COUNTRIES $771 









TWA rwe SuperJet AIRLINE 








Pick top European Tours. 
perk up employe morale! 













TWA SUPERJET TOURS fit the plans 
and the pocketbooks of any employe. 









Choice includes visiting historic sites, 


skiing in the Alps, taking part in traveling Ski Holiday SSA5 


Bachelor Parties.® Tours of all Europe, 





tours of one country... for individuals, 


families, groups! Start a TWA Vacation ITALY e FRANCE 
Plan now. For promotional material and ENGLAND $688 


information on TWA Jetliner Holidays, 





write Passenger Sales Department, TWA, 


380 Madison Avenue, New York 17, N.Y. EUROPEAN PILGRIMAGE 


aanceer anaee-deenase Includes Rome, Lourdes, $732 


TWA : Fatima, Madrid 


THE SUPERJET AIRLINE* ‘6 ” 
Bonus “Package” Plan 
6 Countries in Europe $548 
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Bachelor Party® 


PARTIES, PEOPLE, $ 
GLAMOROUS PLACES 995 





Romance Tour 
Italy, France, England $ if jd 


FOUR CAPITALS +529 


Fares based on 17-day round-trip Economy fares for 
each of two people traveling together from New York. 





‘TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc. 
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MIDWEST CHAMPS: Thompson Ramo Wooldridge, (I-r) 
Joe Golob, Tony Tate, Jim Valardo and Ted Betley. Betley 
fired a 67-74—141 to win medalist honors. 


TRW CAPTURES 
MIDWEST GOLF 


Wright-Patterson, National Homes win division 


titles in industry’s largest golf championship 


Paced by medalist Ted Betley and runner-up Joe Golob, 
Thompson Ramo Wooldridge, Inc., swept team and indi- 
vidual honors at the 15th annual Midwest Industrial Golf 
Championships in Pontiac, Mich., Aug. 20-21. 

Classified in divisions on the basis of season-long aver- 
ages, Wright-Patterson Air Force Base and National Homes 
Corp. captured the other two team titles. The field of 416 


golfers representing 104 teams was the second largest in the 
history of the meet. 


The 


36-hole event was co-sponsored by Goodyear Tire & 


Rubber Co. and Ford Motor Co. with Ray Detrick and 
Charles Haggerty serving as respective company chairmen. 

Next year’s tournament will be held on Purdue Uni- 
versitys 36-hole course in Lafayette, Ind., Aug. 19-20. 
under the joint sponsorship of Goodyear, Purdue and the 
Lafayette Chamber of Commerce. 


MANAGEMENT WINNER Bob Tews (c) of Ampco Metal re- 
ceives his award from Ray Detrick (1), Goodyear, and Bob 
Varos, Ford. The management meet was run separately. 
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15th Annual Midwest Golf Championships 
Pontiac & Morey’s Country Clubs, Pontiac, Michigan 


TEAM CHAMPIONS 
Division A 


Sc 

Thampson Ramo Wooldridge, Inc., Cleveland, O. 277-309—5% 
Allis-Chalmers Mfg. Co., Milwaukee, Wis. 309-292—49) 
Goodyear Tire & Rubber Co., Akron, O. 294-313—607 
Eaton Axle Division, Cleveland, O. 303-305—608 
Pontiac Motor, Pontiac, Mich. 313-295—603 
Division B 

Wright-Patterson ABF # 2, Dayton, O. 304-3 18—62) 
Champion Paper & Fibre #2, Hamilton, O. 317-312—629 
Ampco Metal, Inc., Milwaukee, Wis. 323-308—43) 
Inland Mfg. #1, Dayton, O. 312-320—637 
Wyman Gordon Co., Harvey, Ill. 319-318—677 
Division C 

National Homes Corp. #1, Lafayette, Ind. 336-32 1—657 
Hot Point #1, Chicago, III. 339-32 1—660 
Fansteel Metallurgical #1, North Chicago, Ill. 338-323—66) 
Fansteel Metallurgical #2, North Chicago, III. 339-325—664 
Sunbeam, Chicago, Ill. 345-323—668 

INDIVIDUAL CHAMPIONS 

Division A 

Ted Betley, Thompson Ramo Wooldridge, Cleveland, O. 67-74—14| 
Joe Golob, Thompson Ramo Wooldridge, Cleveland, O. 70-72—14) 
Ron Stokely, MacGregor Sports, Cincinnati, O. 72-72—144 
Tod Thompson, Eaton Axle Div., Cleveland, O. 73-72—145 
Merle Ashton, Goodyear Tire & Rubber Co., Akron, O. 68-78—144 
James Braftord, Chevrolet #1, Warren, Mich. 76-70—14 
Bud Anderson, Alliance Machine, Alliance, O. 69-77—146 
Dale Schofield, Sangamo Electric, Springfield, Ill. 70-76—146 
Ernie Rothen, Allis-Chalmers, Milwaukee, Wis. 72-74—14 
Rube Wideman, Pontiac Motors, Pontiac, Mich. 73-73—14 
Division B 

Don Childers, National Homes #1, Lafayette, Ind. 73-76—149 
Irv Levinson, Ampco Metal, Milwaukee, Wis. 76-74—150 
Pete Danelak, Wright-Patterson #2, Dayton, O. 73-78—151 
Don Bruske, Pontiac Motors, Pontiac, Mich. 78-73—151 
Charles Merrill, Champion Paper, Hamilton, O. 78-74—152 
Ted Fabiszak, Sinclair Refining, East Chicago, Ill. 74-78—152 
Bill Zitta, Whirlpool Corp. #2, St. Joseph, Mich. 76-76—152 
Frank Stepanzuk, Wyman Gordon Co., Harvey, Ill. 75-77—152 
Joe Radojcsics, Mansfield Tire, Mansfield, O. 77 -75—152 
Division C 

Don Peterson, Fansteel Metallurgical #2, N. Chicago, Ill. 79-77—156 
Nick Perri, Fansteel Metallurgical #1, N. Chicago, Ill. 79-78—157 
Don Doolin, Allen-Bradley, Milwaukee, Wis. 82-77—159 
Gerry Gast, Whirlpool Corp. #1, St. Joseph, Mich. 79-80—159 
Allen Hindrich, Ampco Metal, Milwaukee, Wis. 83-77—160 
Andy Thomas, Whirlpool Corp. #2, St. Joseph, Mich. 82-81—163 

MANAGEMENT TOURNAMENT 

Bob Tews, Ampco Metal, Milwaukee, Wis. 2 
Lou Binette, Wyman Gordon Co., Harvey, Ill. 76 
Sherman Steele, Armco Steel Corp., Middletown, O. 77 





FORD RADIO CLUB kept contact between the two courses 
on which the tournament was played, relaying scores to the 
official scorekeeper at tournament headquarters. 
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RECREATION ROUNDUP 





Ringers by the Ton 
By the time the National AAU 


Horseshoe championships were over, 
almost nine tons of ringers had been 
wrapped around the stakes. 

The meet, held at Delco Moraine’s 
Recreation Center in Dayton, Ohio, 
Sept. 2-1. saw 24 expert pitchers throw 
a total of 13,606 shoes, or, if you 
prefer, 17 tons worth. Of these, more 
than 7.000 shoes were ringers. 

Dayton industry not only hosted the 
meet, they provided the winner: Glenn 
Rifle of Frigidaire Div. who won 12 


) consecutive matches. Riffle then teamed 


with Charles Stipple of National Cash 
Register, also of Dayton, to place 
second in doubles. 

Bob Rung, of Delco Moraine and 


slated to be next year’s secretary of the. 


Dayton Industrial Athletic Assn., 
served as referee and Art Blatz, another 
DIAA pitcher, was official scorekeeper. 


Camera Deadline Nears 


Sometime next year, an employee of 
a NIRA member company and his 
guest will spend a week vacationing in 
Mexico. The price 





including meals, 
lodging. sightseeing and round-trip air 
transportation—is only the cost of film 
to take one photograph. 

There’s only one string attached: 
that photo must be judged as the win- 
ner of NIRA’s Employee Photo Con- 
test. 

Sound like a long shot? Not so. 
There are 10 other prizes in camera 





equipment, film and accessories waiting 
for the runners-up. 

The contest is open to any NIRA 
company member employee and his im- 
mediate family who do not earn more 
than half their living from the sale or 
use of photographic products. 

For complete details, see the Feb. 
1960 issue of R/M, the April NIRA 
Newsletter or write NIRA, 203 N. 
Wabash, Chicago 1, Ill. Entry dead- 
line: midnight December 31. 

No entry fee or entry blank is re- 
quired, and there is no limitation on the 
number of photos entered by each con- 
testant. 


Softball Champs 


For the first time in three years, in- 
dustry had to settle for a split in the 
Amateur Softball Association’s World 
Softball tournaments. 

In the women’s championships, the 
Raybestos Brakettes, representing the 
Raybestos Division of Stratford, Conn.. 
swept to their third consecutive title. 

In the meet, the 
Clearwater (Fla.) Bombers ended the 


men’s however, 
domination of the Raybestos Cardinals 
and the Stephens-Adamson (Aurora, 
Ill.) Sealmasters to reclaim the title 
they had last won in 1957. 

The Cardinals lost out early in the 
double elimination men’s tournament, 
and the defending champion Seal- 


masters settled for fourth place. In- 
dustry’s most successful representative, 


Champion Paper & Fibre Co. YMCA 


a F w 
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BRIDGE TEAM representing Rocketdyne Corp. captured the Commercial and Indus- 
trial championship at the 32nd annual Summer National Contract Bridge tourna- 
ment in Los Angeles. (L-r) Bernie Botfield, W. A. Moser, John Porcella and Robert 
King. More than 50 industrial teams entered the event. 


RECREATION MANAGEMENT, NOVEMBER 1960 

















REALLY, despite the tears on our young 
friend’s face, the annual picnic for em- 


ployees of H. W. Lay & Company, 
Chamblee, Ga., was an outstanding suc- 
cess. The welcome sign was made of rib- 
bon with a prize to the person who came 
closest to guessing the length of ribbon 
used. As the picnic ended, the sign was 
leaned against the play pen of David 
Christopher who had experienced a very 
enjoyable but tiring day. 


from Canton, N. C.. finished third. 
Second place went to a commercial 
team from Stockton, Calif. 

In the slow pitch championships also 
sponsored by the Amateur Softball 
Assn., Pharr Yarn Co. of McAdenville, 


N. C., won the industrial playoffs at 
Louisville, Ky. 
The open division championship, 


contested at Toledo, Ohio, went to 
Hamilton Tailoring of Cincinnati. 

The Carolina Rockets, High Point, 
N. C., won the ASA’s women’s slow 
pitch championship. 


Live to Eat 


Whether the physical fitness advo- 
cates agree or members of the 
Gourmet Club, Miller Brewing Co., 
Milwaukee, Wis., have filled their spare 
hours (and their stomachs) with a re- 
warding program. 

All members have ample incentive to 


not, 


work toward the club’s purpose: de- 
lightful eating and sight-seeing. Re- 
porting on their year’s activities, the 
Gourmets listed seven excursions for 
exotic dishes and sights with at- 
tendance ranging from 11 to 66 mem- 
bers at each. 

High spots included the Edgewater 
Beach Hotel in Chicago, with time out 
to see the “Music Man;” The Wagon 
Wheel in Rockton, IIl.; Sky Gardens in 
Sheboyan, Wis.; and other renowned 
eateries in the Milwaukee area. 
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CINCINNATI SHAPER’S trap shoot champs: (I-r) Arnold 
Poppe, Dale Smyth, Jack Orben, Albert Huston, and Douglas 
Dawn. The team missed on only 17 of a total 250 targets. 


x... 
—_ aed 





CROWD estimated at 3,500 spectators witnessed the one-day 
show which has been conducted annually by Armco Steel 
Corporation since 1950. 


HIGH GUN honors went to Clyde Davis (1), Belden Mfg. Co. 
Ralph Wright (r), assistant manager of the Middletown 
Works of Armco Steel Corporation, opened the 11th shoot. 
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Industrial Trap Championships 





CINCY SHAPER 
TRAP CHAMPS 


Clyde Davis of Belden Mfg. wins high gun in 


11th annual Armco Invitational Trap Shoot 


A record field of 82 teams and 410 trap shooters con. 
verged at the Middletown Sportsmen’s Club, Middletown, 
Ohio, Sept. 11, for the 11th annual Armco National In. 
dustrial Invitational Trap Shoot. 

Exactly 21,045 fired shotgun shells later, the Cincinnaii 
Shaper Company’s No. 1 team emerged as the 1960 indus. 
trial champion by a slim one target margin over runner-up 
Frigidaire Division of Dayton, Ohio. 

In the individual shoot-off, Clyde Davis, Belden Mfg. Co. 
Richmond, Ind., broke out of a three-way tie to win high 
gun honors. Davis shot a perfect 50 in the two regulation 
rounds, then broke 23 of 25 targets in the shoot-off. 

Although six states were represented in the meet, teams 
from Southwestern Ohio continued their domination over 
employee shooters. Only Inland Steel Company of East 
Chicago, Ind., was able to crash the monopoly of Dayton- 
Cincinnati area teams in the meet’s top ten positions. 

Under the direction of Clarence Abell, Armco’s director 
of activities, the five-man team event is open to any com: 
pany with the only stipulation that each shooter be a bona 
fide employee of the company he represents. 


Armco National Industrial Invitational Trap Shoot 
Middletown Sportsmen’s Club, Middletown, Ohio 


TEAM LEADERS 


Cincinnati Shaper Company #1, Cincinnati, O. 233 
Frigidaire Division #1, Dayton, O. 232 
Champion Paper & Fibre Co. #1, Dayton, O.* 231 
Armco Steel Corporation #1, Cincinnati, O. 231 
National Lead Company # 1, Cincinnati, O. 230 
Delco Products Division #5, Dayton, O. 230 
Delco Moraine, Dayton, O. 229 
Wright-Patterson AFB #1, Dayton, O. 228 
Inland Steel Company # 1, East Chicago, Ind. 227 
National Lead Compnay # 2, Cincinnati, O. 226 
Frigidaire Division #2, Dayton, O. 226 
Delco Products Division #2, Dayton, O. 226 
Wright-Patterson AFB #2, Dayton, O. 224 
National Cash Register #3, Dayton, O. 224 
Inland Steel Company #2, East Chicago, Ind. 222 


*won third place shoot-off 


INDIVIDUAL LEADERS 


Joseph E. Seagram & Sons, Inc., Lawrenceburg, Ind. 222 
National Cash Register #1, Dayton, O. 222 
Delco Products Division #3, Dayton, O. 222 
Armco Steel Corporation #2, Middletown, O. 222 
Inland Manufacturing Division #3, Dayton, O. 222 


50x50, 23x25 
50x50, 20x25 
50x50, 15x20 
49x50, 25x25 
49x50, 24x25 
49x50, 23x25 
49x50, 21x25 
49x50, 20x25 
49x50, 20x25 
49x50, 19x25 
49x50, 19x25 
39x50, 17x25 


Clyde Davis, Belden Mfg. Co., Richmond, Ind. 

C. O. Parsons, Wright-Patterson, Dayton, O. 
Marion Russell, Delco Moraine #1, Dayton, O. 
Ed Johnson, Frigidaire #1, Dayton, O. 

Howard Shroyer, Frigidaire a2. Dayton, O. 
Arnold Smith, Armco #1, Middletown, O. 

James Lannan, Owens-Corning, Newark, O. 
Wesley Rice, Seagrams, Lawrenceburg, Ind. 

Ray Lesher, Frigidaire a1, Dayton, O. 

True Ward, Champion Paper #1, Hamilton, O. 
Albert Huston, Cincinnati Shaper #1, Cincinnati, O. 
Max Fisher, North Amer. Aviation, Columbus, O. 
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SCUBA continued from page 7 | 

Exploring trips in local or distant waters are popular. 
also wreck diving and shell and coral collection expeditions. | 

Salvage and repair work can be undertaken by a quali- 
fied group. Some diving clubs in the country finance their 
operational expense with this work. 

Marine life observation is another aspect of the sport 
your group may undertake when it is well advanced. The 
Fish and Game Commissions of several states use SCUBA 
equipment extensively in their study of undersea life and 
in their conservation activities. Clubs can offer their serv- 
ices and cooperation in this important work. 

Underwater photography is another activity in which 
your members can participate after they have reached a 
high degree of skill in handling themselves underwater. 
There are competitions where underwater photographers 
can exhibit their productions for evaluation. 

Underwater hunting can be done with a spear gun, and 
the hunter can stalk his prey at close range rather than 
waiting for the fish to get hungry. 

Diving is also a wintertime sport, say those who do it. A 
group in Wilmette, Ill., makes regular dives during the 
snowy season just to keep in practice. Specially insulated 
suits keep the divers warm. Wintertime diving, however. 
should be practiced by only the most advanced divers. 

Programs for training the youngsters in the safety rules 
and skills of skin diving (use of fins, mask and snorkel) 
can begin any time during the year. Family outings can 
be planned in which the youngsters observe the adults in 
their more advanced maneuvers, then participate them- 
selves. 

A useful booklet, Diving with Safety, may be obtained 
from the U. S. Divers Co., 11201 W. Pico, Los Angeles 64, 
Calif. With 90 illustrations, the booklet serves as a complete 
underwater instruction manual. 


REGOGNITION 

As an incentive for each member to learn and practice 
the safety rules and to increase his skill and participation 
in diving, some type of graduating achievement program 
should be established. Recognition in the form of certifi- 
cates or badges can be given to those who qualify. 

The objective should not be to create a competitive at- 
mosphere, but rather to set attainable goals as a guide for 
improvement. 

The aims of the members should be to have a thorough 
knowledge and practice of basic diving skills. Divers should 
feel at home and at ease underwater. 

Your diving director should encourage divers to prac- 
tice and perfect their performance in one category before 
attempting the next stage. Club members should be tested 
in each stage of their progress. 


DIVING SPORTSMANSHIP 

Any worthwhile diving club should educate its members 
to be diver sportsmen, to respect the rights of other divers 
and to be conservation minded. Diver sportsmen are not 
“pirates of the sea.” They obey the fish and game laws. If 
they discover some unique plant, animal life or rock forma- 
tion, or some object of historical or archaeological signifi- 
cance, they submit their report and specimens to the proper 
scientific agency. By making contributions to diving lore 
and to scientific knowledge, they gain prestige and satisfac- 
tion, and develop the respect and confidence of everyone 
concerned, 
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dates 


for NIRA’s 20th anniversary 


CONFERENCE 
and EXHIBIT 


Key speakers, nationally prominent in business and rec- 
reation, spotlight ideas for successful program management. 


Seminar sessions dig into the problems and _ solutions 
concerning a wide range of specific employee activities. 


Only national exhibit of industrial recreation products 
and services displays the newest tools of your trade. 


Special demonstrations provide first hand knowledge of 
@ the skills and program requirements of specialized activities. 
Registration fees: $40. for NIRA company and branch mem- 
bers, $50. for non-members, $20. for wives. Includes reception. 
two luncheons, NIRA banquet and floor show, door prizes, 
program, souvenirs. 


Hotel Sherman, Chicago, Illinois 
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At C. G. Conn, Ltd., 






They Practice 
What They Preach 


The only all-employee band sponsored by a musical 


instrument manufacturer achieves several purposes 












The Conn Music Men. a 36-piece, 
all-employee band, sponsored by C. G. 
Conn, Ltd.. of Elkhart, Ind... world’s 
largest manufacturer of band _ instru- 
ments and electronic organs. does much 
more than provide music for its listen- 
ers and recreation for its members. 

Its existence is proof that the com- 
pany believes in the product and is 
convinced of its values. 

Organized to help celebrate the Elk- 
hart Centennial in 1958. the Conn 
bandsmen were led in their first public 
appearance by Meredith Willson of 
“The Music 


fame. 


Man” broadway show 

Since then, they have appeared in 
connection with performances of the 
show in Chicago and New York. They 
have been invited to perform at half- 
time during a_ professional football 
game with a national tv hook-up, And. 
of course, have made other televised 
and public appearances. 

The Music Men draw members from 
all departments at the Conn plant in 
Elkhart, including export sales, do- 


y 
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THE BAND started as one of the featured attractions of a 
parade celebrating the Elkhart Centennial. The Music Men is 
the only organized group among instrument manufacturers. 
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mestic sales, education, order depart- 
ment, testing, advertising, inspection, 
quality control, service, accessory and 
production. 

Executives, technicians and super- 
visors play side by side with ma- 
chinists, assembly men, polishers and 
finishers. 

Every musical instrument used by 
the band—from tuba to piccolo 
made at the Conn plant. 


Though composed entirely of Conn 


was 


employees who meet once a month to 
practice, the Music Men have played 
host to top flight professionals like Don 
Jacoby. Merl Evans and Joe Basile. 

Dr. Jody Hall. assistant director of 
the Conn research department is their 
leader. 

Many of the Music Men are former 
professional musicians and well ac- 
customed to the limelight. However. 
few have enjoyed the fame of tuba 
player Glen 
supervisor, who recently stumped the 
“What's My Line?” 
with his job title 


Stoneburner. a Conn 


television panel 
tuba tester. 


oat ( 
































BEATING THE DRUM for Conn is 
Meredith Willson, whose _ rollicking 
Broadway hit, “The Music Man,” deals 
with the story of an instrument salesman. 





Although it may seem as if the Conn 
Music Men blow their own horns on a 
busman’s holiday, their enjoyment is 
probably doubled by appreciating th 
fact that it is their work which makes 
their hobby possible. 

And this hobby, which brings satis 
faction to the participants, also returns 
many dividends on the company’s in 
vestment. From the few instances cited 
above, it can be seen that the Conn 
Music Men make solid contributions to 
important company functions: adverti> 
ing, public relations, community rela- 
tions and employee relations. 


SMALLER GROUP within the full marching band meets reg 
larly to form a company dance band which plays for various 
company functions attended by Conn employees. 
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ABC continued from page 8 

hood that these differences will be fully 
resolved. they simply contribute to the 
variable conditions which make mailo- 
graphic competition unfair and im- 


practical. 

Perhaps two illustrations from other 
fields will emphasize the point at issue. 
No golfer would think it fair to com- 
pare the score of a player on a flat, 
sun-drenched course in the Southwest 
with a round shot in the rain by a 
player on a_ hilly, heavily trapped 
course in New England. 

Neither would it be fair to compare 
the cross-country time of a team run- 
ning over rough terrain in Pennsyl- 
yania against that of a team running 
over a flat course in Illinois. 

It is fundamental to competition that 
the participants be brought together in 
matches or in general 
tournament play under similar condi- 


face-to-face 


' tions. The nature of the game makes 


» this absolutely necessary in most sports 


a 








wo ocean 


ets regu: 
r various 





like football, baseball and basketball. 
Unfortunately, the mathematical as- 


pects of golf and bowling have misled | 


' some people into feeling that these 


fundamentals don’t have to be observed 


| in these games. 


To Joe’s though, 
against his associates in Town A with 
the efforts of John’s performance in a 


compare score, 


| big league in Town B, however, would 
| be as inconsistent as to say that be- 


cause Alabama beat Texas by 20 points 
whereas Oklahoma beat Texas by only 
\3 points, that Alabama definitely is a 
better football team than Oklahoma. 


These comparisons would permit no | 


consideration for how a team or indi- 


vidual would rise to the occasion and | 


the challenge of head-to-head combat. 
Since are entitled to the 
same competitive dignity accorded the 


bowlers 


» face the issues of equal conditions and | 


participants in other sports, we can | 


only rationalize, therefore, that they, 
too, must be brought together for their 
competition. 

In the same philosophy, however. 
that all 300 games are recognized and 
the nation’s foremost are 
honored every season, companies with 
bowling leagues at widely scattered 
plants could recognize the better team 
and individual performances every 
year for company awards. 

Thus, it would be permissable to pre- 
sent awards for the best individual 
series, best team series, team game, 


scores 


tc., as long as scores are not compared 


for relative position standings in an 
over-all league or tournament contest. 


There’s “good will’ 


Unitorms 


If you measure the success of your 
athletic program in terms of the 
“good will” it creates . . . you'll find 
that it pays to outfit your 

teams with GENERAL uniforms. 
Comfortable, colorful, superbly 
styled ... GENERAL uniforms give 
any team that ‘‘well-dressed”’ look 
... are the kind that players 

are proud to wear. 

Your local sports dealer will be 
glad to show you the wide selection 
of styles, materials and colors 
, that are available. Ask him 
») about GENERAL uniforms today! 











GENERAL ATHLET 





dollars 








and 


sewn right into... 














Recreation dollars make business sense 
in achieving the goals of modern 
industry. At the same time, sound 
business sense must be applied to the 
appropriation and use of the recreation 
dollar. Fundamental in the efficient 
operation of industrial recreation 
programs are the services provided 

by the National Industrial 

Recreation Association. 





sense 











WITTEK GOLF RANGE SUPPLY CO., INC. 


5128 W. NORTH AVE. 


Complete line of golf supplies and equipment for indoor 
and outdoor practice ranges, golf courses and pro shops. 


Golf mats, golf balls, golf clubs, and all types of netting 
for golf practice at wholesale prices. 


WRITE FOR ILLUSTRATED CATALOG AND PRICE LIST 


CHICAGO 39, ILL. 
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RUINOUSTRY TENS 


Don’t Rock the Boat 


Boating continues to be a_ safe 
recreation despite its tremendous in- 
crease in popularity, according to a 
statistical study of fatal boating acci- 
dents (see table) recently released by 
the Outboard Boating Club of America. 

The study found that the number of 
boating fatalities has remained about 
constant (1,243 in 1949 and 1,391 in 
1958) while boating activity has 
sharply increased (2,643,000 motors 
in use in 1949; 5,485,000 in 1958). 

In 1949, there was one fatality for 
every 2,128 motors; in 1958, one 
fatality per 4,000 motors. 

Among the 10 major types of fatal 
accidents, boating ranked well down in 
ninth position. Leading types of ac- 
cidents were: motor vehicle, falls, fire 
and drownings excluding boats. 


Six-Second Workout 


“Take six seconds of planned ex- 
ercise each day,” prescribes Bob 
Richards, director of the Wheaties 
Sports Federation and crusader for 
physical fitness. 

The plan, “Six Seconds for Fitness 
and Fun,” which is directed at all ages, 
was developed by Richards and physi- 
ologist, Dr. Arthur H. Steinhaus. 

Included in the plan are tips on how 
to relax, how to limber up, improve 
posture, how to watch the waistline, 
everyday exercising, waking up ex- 
ercises and other suggestions. 











Causes of Fatal Boating 
Accidents in 1959 





NEGLIGENCE 54.0% 
Standing eg 
Poor Observation 8.6 
Unbalanced Load 6.2 
Sudden Maneuver 6.2 
Overload 3.7 
Jumped Overboard 3.4 
Sudden Starting 2.8 
Wake of other Craft  & 
Hazardous Waters 2.6 
Reckless Operation ie 
Intoxication 1.2 
Misc. Negligence 3.5 

NATURAL PHENOMENA 13.7% 
Weather and Windstorms 13.3 
Other Conditions 4 

MECHANICAL FAULT 7.9% 
Engine Fault or Failure 4.1 
Unseaworthy Boat a2 
Other Mechanical Failure 1.6 

FAULTS NOT OTHERWISE CLASSIFIED 1.6% 

UNKNOWN 22.8% 

100.0% 
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“What kind of exercise is more im- 
portant than how much,” says Dr. 
Steinhaus. Richards adds, “A few, 
simple six-second exercises woven into 
your day’s routine will make a big dif- 
ference. Do the exercises at odd mo- 
ments of leisure time. Try them for one 
month. Unless you are already follow- 
ing rigid training rules, you should 
feel better.” 


Float and Fly 


Sea-air cruises to Europe—sail over, 
fly back—have caught the imagination 
of vacation travelers and offer still an- 
other wrinkle for employee travel clubs. 

Rates for a series of fall tours 
packaged by Trans World Airlines and 
American Export Lines run from $761. 
to $1,272. first class per person. 


Game or Calisthenics? 


Art Blitstein, president of a Chicago 
book binding firm, may have come up 
with the final argument against those 
who oppose golf carts, reports Golfdom. 

“In some ways golf is a game of en- 
durance,” Blitstein observes. “For 
many a player it causes much strain 
and over-exertion. I feel it should be a 
game of skill alone, and not how far 
a man can walk.” 

With this in mind, the bindery ex- 
ecutive came up with a unique idea for 
this year’s Chicago printing industry 
golf tournament which he sponsors. 

Why not find out, scientifically, what 
happens to individuals who ride an 18- 
hole course in comparison to those who 
walk? 

To help Blitstein conduct the experi- 
ment, Dr. Stanford Menachof, a physi- 
cian and golfer, selected two groups 
of six golfers each. As nearly as pos- 
sible, each pair of golfers was alike 
physically. The weight of the men was 
approximately the same as were their 
ages, and, as far as could be deter- 
mined, all were in good condition. 

Before teeing off in the printers’ 
tournament, the 12 golfing guinea pigs 
underwent an extensive examination. 
“About the only thing I didn’t do,” 
said Dr. Menachof, “was give them a 
cardiogram. That would have taken too 
long.” 

The first group walked the course, 
while the second rode in cars. 

Some four and a half hours later, 































































PERSONALIZED hand towel, styled and 
designed for bowlers, makes an ideal 
banquet souvenir and place marker, with 
names embroidered on each. Fits into 


any bowling bag. $1.25 each or two for} 


$2.25 plus 15c each for postage. No 


C.0.D.’s. Sportland Products Co., Box 
4 


1005-P, Oak Park, Ill. 


the hot, hungry and tired golfers came f 


off the 18th green. Then Dr, Menachol § 


took up the second phase of his ex: 
aminations. The findings? 


“IT wouldn’t say they were startling,” 


the Doctor said, “but there was quite 
a difference between the two groups 

“The golfers who walked lost a 
average of four to five pounds; their 
blood pressure rose from eight to as 
much as 20 points. Blood pressure of 
those who rode went down slightly. 
They had no appreciable weight loss. 

“With regard to pulse, that of the 
riders either decreased or remained the 
same, while the number of heart beats 
of those who walked jumped an aver 
age of 16 per minute. 

“From my observations of the 12 
golfers, it appears that playing the 
course via car rather than walking is 
indeed more beneficial.” Menachof ap: 
plies this statement to all golfer 
whether they go out three days a week 
or once a year. 


More Juniors Will Bowl 


“This will be the biggest season in 
the history of the American Junior 
Bowling Congress,” predicts Milt Ray: 
mer, AJBC executive director. 

Membership grew to 330,000 boys 
and girls last year. Raymer expects 
200,000 more to compete in the Christ 
mas tournament and 15,000 more 
teams to enter the national tournamenl. 
Both are mailographic events. 
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me NATIONAL RIFLE ASSOCIATION SALUTES INDUSTRY! 





GUN CLUB 


Dearborn, Michigan 


Sponsored by 
THE FORD MOTOR COMPANY 


Charles Casper President 

Tao Yuan Wu Vice President 

The Ford Motor Gun Club was formed 14 years ago to encourage organized Katie Casper Sec'ty-Treas. 

marksmanship among Ford employees and their families. It has 125 senior and Leslie. Maxeath Runsuiicn Ciliie 
50 junior members. ist ey oe 

Alex M. Smith Club Instructor 


Pictured above is the Ford team which recently won the Michigan State Indoor 
Smallbore Team Championship. During the past year, club rifle teams have also 


won: the Southeastern Michigan 2- and 3-Position Leagues, the Midwestern Sec- Write for Information 


tional Championship and the William Randolph Hearst Trophy Match. 


The club's varied program—which includes league shooting, participation Industrial Recreation Executives are invited 
in nearby tournaments, postal matches and firing for individual qualification to write to the address below for further infor- 
awards—has contributed to the Ford club’s outstanding record. mation on organized rifle and pistol shooting. 

; a : Details on how your company can sponsor a 

NRA is proud of its association with the Ford Motor Company and salutes NRA-afhliated club will be sent without cost 

both the company and its employee gun club. or obligation, of course. 








NATIONAL RIFLE ASSOCIATION, 1600 Rhode Island Ave., N.W., Washington 6, D. C. 
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THE PEEREATION sane 


WHEREVER 
CHILDREN PLAY 


Safely! 


Recreation equipment with 
engineered safety to meet 
the most rigid requirements. 


@ Playground Equipment 
@ Indoor Basketball Backstops 
@ Swimming Pool Equipment 


Literature for each line avail- 
able on request—please specify. 


DEALER INQUIRIES INVITED 


RECREATION 
EQUIPMENT CORP 


Dept. RM-260 — 724 W. 8th St. 
Anderson, Indiana 





CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





ATHLETIC APPAREL 


EMBLEMS — Club — Team — Champion- 
ship. Custom designs made to order. Any 2 
colors—Velvety design on 100% wool felt. 
Send rough sketch or sample with order. 6 or 
more, Postpaid. 
4” size—$1.00 ea. 5” size—$1.20 ea. 
6” size—$1.50 ea. 8” size—$1.75 ea. 

| Check or M.O. No COD’s. 

AMERICAN KNITWEAR & EMBLEM 

} MFRS., Plaistow 12, N. H. 











HANDICRAFTS 
| S. & S. ARTS & CRAFTS 


Send for free catalog showing our exciting line 
| of mosaic tile projects, plus many more excel- 
lent crafts articles. 

S&S LEATHER CO., INC., 


Colchester, Conn. 





POSITIONS WANTED 





Recent college grad with major in recreation. 
Qualified instructor in sports, handicrafts, 
cultural activities. Military oblig. fulfilled. 
Military and YMCA recreation experience. 


CP25—RECREATION MANAGEMENT 





For six years responsible for all recreation 
activities at Army headquarters incl. produc- 
tion of music and dramatic shows. Public 
relations experience. M.A. degree in com- 
munication arts, present Ph.D. candidate. 
Married, age 37, min. salary $7,200. 
CP26—RECREATION MANAGEMENT 
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Wildlife Encyclopedia 


COMPLETE FIELD GUIDE TO 
AMERICAN WILDLIFE, Henry Hill 
Collins, Jr., Harper & Brothers, 51 E. 
33rd St.. New York 16, N. Y., 2,000 
illustrations, 704 pages, $8.50 

Comprehensive and authoritive in- 
formation on more than 1,400 species 
of birds, mammals, reptiles, food and 
game fish is provided in this one, 
handy volume. 

All species are illustrated (740 in 
full color), and precisely described for 
easy identification. Other data includes 
information on habits, habitats, voice, 
food, reproduction and, when_perti- 
nent, ancestry. 

Comparison charts help make dis- 
tinctions between similar animals, and 
788 range maps show where particular 
species are to be found. 


Where to Shoot 
1960-61 NATIONAL DIRECTORY OF 
SHOOTING PRESERVES, Sports- 


men’s Service Bureau, 250 E. 43rd St.., 
New York 17, N. Y., leading American 
gun and ammunition manufacturers, 
sporting goods dealers, free. 

More than 300 places to hunt are 
listed in this year’s Shooting Preserve 
Directory recently made available with- 
out charge. 

The handy, pocket size folder names 
the public shooting preserves, _ lists 
locations and telephone numbers. It 
also describes what hunters can expect 
at the preserves by way of upland 
game and pass shooting for mallards, 
services and facilities. 


Diamond Memories 


BASEBALL’S UNFORGETTABLE 
GAMES, Joe Reichler and Ben Olan, 
The Ronald Press Co., 15 E. 26th St., 
New York 10, N. Y., 100 illustrations, 
362 pages, $5.50 

The stories and box scores of 100 
famous Major League baseball games, 
judged by the authors to be the most 
unforgettable in the colorful history of 
America’s favorite sport. 

Well illustrated with exciting action 
shots, close-ups and candid snaps, this 
absorbing new book provides hours of 


| enjoyment and general interest for all 


| lovers and students of the game. 
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Reported with crisp, on-the-spot 

























































% 
vigor, here again, Babe Ruth calls his 
shot, Bobby Thomson hots the most im. 
portant of all homers and Merkle 
boner costs the Giants a pennant. 


Special Events Planner 


HOW TO PLAN, PRODUCE AND 
PUBLICIZE SPECIAL EVENTS, Ha 
Golden and Kitty Hanson, Oceana Pub ¥ 
lications, Inc., 80 4th Ave., New York® 
3, N. Y., $6. 

Designed to fit the need of even ff 
organization, large or small, this book f 
covers virtually every important af 
pect of the special event. 

Outlined in detail are the luncheon F 
meeting, plant open house, company 
ouiing, anniversary celebration, clul 
meeting, fashion show and other com 
mercial, civic and non-profit functions & 
One complete chapter is devoted to the F 
placement of press publicity. 


Swim Trainer 


LEARNING TO SWIM IS FUN, Jack 
Ryan, The Ronald Press Co., 15 £ 
26th St., New York 10, N. Y.. 77 pages. 
93 illustrations, $2.95 

Specifically written for youngsters. 
Learning to Swim is designed to hel 
them overcome their fear of water and 
master the basic skills of swimmin; 
and diving in less time, with maximum 


safety. 
Throughout, the book — employ: 
simplified instructions, — how-to-do:i 


illustrations, helpful aids and games. 

The book is based on the author: 
long experience as swimming coach al 
the United States Military Academ) 
and as a swimming instructor. 


Winning Chess 


1001 WAYS TO CHECKMATE, Fred 
Reinfeld, Barnes & Noble, Inc., 10) 


5th Ave. New York, 3, N. Y., 224 
pages, $1.25 
Latest of some 50 chess book: 


written by a former editor of Chess Re 
view and a Master chess player him § 
self, 1001 Ways to Checkmate tutor 
the player on the most crucial point 0 
the game. 





Chapters include, “Queen  Sact! 
fices,” “Harrying the King,” “Paw 


Promotion,”’ 
Castled Position.” 

Each of the 1001 situations and thei! 
solutions are diagrammed. 
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( bo g i There is no 
heavy deme on your oveealies fund. No need to supply 
playing facilities, grounds or equipment. Bowling 
centers supply balls free, rent shoes for pennies. 

With the thrills and 
waimenet of strikes and spares, and the ‘‘almost- 
made-split’’—any group draws closer together. Inhi- 
bitions fly before laughing-good times. Everybody is 
a common ally against the pin that just won’t fall. 


‘ ; 
i friend-mal!l 


es are easily orga ’ If you are new at 
bowling eames menaheahiels. you can obtain free, de- 
tailed information on every phase of setting up teams 
and leagues. Your local bowling center will gladly help. 
Or you can write directly to Brunswick, 623 South 
Wabash Avenue, Chicago 5, Illinois. 

ll-ag For men, for women, bowl- 
ing is an tenigneating. yet less strenuous sport that 
invites folks from 6 to 60 to participate. 


More of your 
employees or group members will be caught up in the 


623 "3 Wabash hae.. | 


spirited vieing for “high weekly average” than you 
ever thought possible. Even members of your recrea- 
tion group who don’t bow! will be showing up to cheer, 
jeer and join in the “‘after-the-match”’ good times. 

6. Be f { th More modern 
bowling sconalatamn are inetelling new efficient Bruns- 
wick equipment. Visit several of your local centers . 
chances are you will be greatly impressed with new 
streamlined Brunswick Tel-E-Scores, faster Automatic 
Pinsetters and bright, comfortable furnishings. 
These and many other Brunswick innovations are 
designed to give leagues happy, fun-filled recreation. 
7. Bowl i \1l-Time’’ fu 
as well as day workers! 
around the clock! 


For night crews— 
Modern centers are open 


To be absolutely sure your recreation group can take 
advantage of full participation in league bowling —call 
your local bowling center now for full information— 
and reservations for the Spring and Summer League 
Bowling Season! 


THE NO. 1 NAME IN BOWLING Fs 


cae! 4 Illinois 





